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free and fun is the order of the day

Children are the future. They are the future of indus-
try, politics and the world. They are certainly the future of
interior design, where the call for designed children’s rooms
has grown hugely in recent years. No longer content with a
slap of fresh paint and a couple of posters, children’s rooms
are now themed, styled and designed, just like the rooms of
their discerning parents from a very early age!

I n an interior designed children’s room, creativity roams

So why the growing popularity? For Reselind Wilson from
Roselind Wilson Design it is linked to the increasing num-
ber of families choosing to extend their property rather than
move: “Families are opting to create more space for their
families, as the value added to the property is greater than
moving elsewhere. Clients are opting for well-designed, con-
sidered space for the children’s rooms and play rooms, to be
areractive for all selling points. One to make their children
happy and on another note to achieve better selling prices
should they move on.

Clare Pascoe of Pascoe Interiors agrees that it has a lot to do
with the increasing number of people who require the skills
of a designer for new builds. “Interior design is no longer an
elite service; people of all walks of life now enjoy designing
their homes and see the value in living in a more aesthetic
environment, our lifestyles have changed greatly in the last
few years. Ask any child what their dream bedroom would
be and you would get an infinite possibility of answers. From
a castle to a jungle, Aantis to a ballet studio, children are all
different and their imaginations are just as varied. Of course
for the designer it’s a question of marrying the children’s
vision and the parents’ specifications to create the perfect
room to meet the brief.

From the parents perspective the brief is usually to design
multifuncrional spaces that are future proofed to allow the
space to adapt and grow with the growing needs of the child.
Clare explains. “This brief is often different to the child’s
perspective and this is where it gets really fun for designers.
Children are great to work with as their creativity is clear
of boundaries, and designing a dream bedroom through the
eyes of the child is great fun, and seeing their great joy when
it is revealed makes the challenges worth it

The reaction of the client is also one of Roselind’s favourite
parts of designing for a younger audience. “Children are so
expressive of their emotions, which is by far the greatest re-

ward for the hard work.”

“We've been having fun
with tactile surfaces lately.
Things like felr to stick
things to or grass effect car-
pet along the floor and up
the wall. My new approach
is to make a childs room
tactile and fun: a place to
interact with and stimulate
creativity and learning.”
The range of materials, |
products and furnishings
available in the children’s
market is enough to make
any adult very jealous, but
is a designer’s dream; they
can let their creativity run
wild to create a world of
pure imagination.

WWW.pascoeinteriors.com
wwiw.roselindwilsondesign.com

www.haminteriors.com




Mup yuctoro BoobpaxeHusa ...

MFAHH HHTEPHEPA ACTCROH KOMHATH PEAD-
cTaBASCT ToAHYI0 cBofOAY TBOpYeCTBa, a
PAAOCTE CTAHORMTCR HEOTBEMALMON 9aCTHIO
pafiouero AL,
Aeri — aro wame Gyaymee. Onn — Gyayuice uHAy-
CTPHH, ToANTHEH W Mupa. M, Besycaosno, onn — by-
Ayiice J‘Il'lT\!P!JCP‘AHBRFIT‘]a- B TOCACAHNE TOAL CTIPOC

HA AM3AHH AETCKHX KOMHAT PE3K0 BO3DOL. Vige ne

oboiTHes NpocTo cBexkedl MOKpackoll cTeH HAM na-
|‘.0I.I MAAKATOR — ACTCHKHC KOMHATHI CTAAH TCMATHYE-
CEKHMH H CTHABHBIMH, HX AH:‘EI"[H}’ )-'ACAHCTL'J! TAKOC K
BHEMAHNE, KAK H AHIAHHY KOMBAT POAHTEALH, — 1pH-
AEM € CAMDTO PAHHErD BOAPACTA AcTell.

Hem offsachactcn taxas nonyasprocts? Ass Posa-
anam Buacon na Roselind Wilson Design ato cea-
SAHO €O CTPEMACHHEM CeMeli K PacuiHperno KA
NAGIUIAAH BMECTO mepeeasd. « Cembi NpeAnoyHTaoT
YBEANMHBATE HIAOE IPOCTPAHCTBO M TAKHM obpasom
NOBBIUEATE CTOMMOCTH '.'BUC“ HEABMMRHMOCTH, A HE me-
_|'|L‘E.3)((4"LTb cuge K}'A'rl"['(). K;\J'ICIITE\] \"]G!Ji]iTCPCCCIB:LF[H n
TOPOLIEM AHIARAHE KOMHAT AAR ACTCH — 1 pasu TOTO,
STOGB ACTH HYBCTBOBAAN CelA CIACTAHBLIMH, 1 PIAH
IOBBIEHHA CTOHMOCTH KHABA B CAYYAE EPEL3AL
Kaafip TNackoa ua Pascoe Interiors cunraer, aro npu
CTPU]-]Tﬂ.\bL_rHC HOBOI'O AHABSA BU]P:{CT&ET CF[PCIE Ha
KBAATGHUHPOBAHHBIX CICUHAAICTOB B 0bAscTH A1~
safina, An3aiis HHTEPHEPa — 3TO DOABIIE HE SAHTHE
CCPBMC; AKOAM PAsHEIX cA0ep OGLIECTEA 3AHHMAIOTCA
IIPQeKTIIPUBaHIIL‘M CBOETD AOMA B HEHAT
I'IPUHCHBQ.HI!C B El‘ht’t’ ACTETHYHOH 06'
CTAHOBKC: Hal Dﬁpﬂ? HHIHH CHABHO H3-
MEHHACA 34 TMOCABAHHE HECKOABKO AET,
Crnpocure awboro pefenka o ero cmaab-
HE-MEUTE, H Bl YCARINETE B oTBET Gecko-
HEYHOC KOAMMCCTBO BZLPIIEJJ,HT‘"R OT 3aMEKa
H AMYHEACH, A0 ATaanTias 1 BaseTnoll
crysun. Bee geti pasuste, ¢ pasHbLIM BO-
obpaxernes. KonewHo, Aaf cospaHuA
HAEAALHON KOMHATH AM3AlHED AOAMEH
Pf].l.ll['ﬂ.l HOI]POC COMETAHMA ACTCROI) BH-
ACHHS W 1'pclsosanm'-'1 poAHTEACH.
[TpeacTABACHHA POAHTEACH, KAK TIPaBH-
AD, METKHE: PaapaboTa MHOTOPYHKIMO-
HAALHOLO IPOCTPAHCTED, KOTOPOE MOMET

Ghll'b B AﬂaneiiLLIEM ?LAK['['E'IIPDB&HO B CO-
OTBETCTBHH C BOﬁPRL‘I’H]OLI.[UM[—[ HOTPCG-

“T Luxury Magazine

nocramu pcrei, Kasitp noscuaer: «3ma uerkocrs
YACTO OTAHYAETCA OT ASTCKHX OMHAIHHIA — M TOrA2
HAYHHACTCA CAMOE YBACKATEARHOE AAS AH3afHepa, C
AeTEMH paBoTarTs MHTEPECHO, HX TBOpYECKoe BOOG-
pakenie GearpamiiiHe, 2 KOTAR BHAHUIL OFPOMHYIO
PAAOCTh ACTEH, NOAYYHBIIHX CTAABHIO CBOCH MEYTHL,
BCC 3ATPAYCHHBE YCHANA OTIPABALIBAROTCA >,

Ann Posanunai peakipna KAHEATA — OAMH H3 AY4IIHY

MOMCHTOB paﬁ(h‘m AAA HOHON “'I)'AHTDP[UL K,&c'ﬂl TakK |

HCKPCHHH B CBOHX 3MOLHAX, H 3TO AYVHILELA !['JFPJAQ 1

32 HAMPARKCHHYI0 paboTy.

«B nocacanee BpeMA Mbl IKCNEPHMEHTHPOPAAH ©
TAKTHABHBIMH HDBCPXHOC‘T}TMJ‘]. 31’0 HAHM BEIIH, Ka~
)K)“ll[ﬂccﬂ AFIMTKHME, HAH ](OBCP c B‘i)qJCKTU]\( TP:['B]![‘
PACCTEACHHEIT HA TIOAY # ITOAHHMAIOIIHITCA Ha CTEHY,
Molt HOBEIT TOAXOA — 3TO COIAAHHE TAKTHABHBIX H
BECEABLX AETCKHX KOMHAT, COYETAIONMX H CTHMYAUPY-
LRTTEIERY 'I'HO}'\"‘C{'{HU H UGI\"'!CHHE».

P:IHHOOGPRF]HE MATCPHAAOH, TUBQPUB H Oﬁop}‘)\oﬂﬂ"

HHA AAA AM
AHKO HA PHIHKE, 4TO0B BHISBATS 3aBHCTL Y Alboro
BAPOCAGID, HO AMH AM3RITHCPOR 3TO HPOCTO Me4Ta — ¥
HHX €CTh BCE AAf CRODOARI THOPHECTB M COIATHIA

THa ACTCKHX KOMHAT AOCTATOYHO BeC-

MHpa HHCTOro Boobpakenns.




